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Western Digital Stage 1 / Brief
After new logotype for Western Digital officialy approved, client requested a complete redesign of product offer. 
The range was to be reduced to 5 products, since WD_Black became it’s own brand. Previous design was based on 
recoloured lifestyle photography and range icons set.  
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Marketing Label

RGB COLORS
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rgb(79, 31, 131)
Hex: #4f1f83

rgb(57, 22, 93)
Hex: #39165d

rgb(93, 182, 255)
Hex: #5db6ff

rgb(0, 89, 162)
Hex: #0059a2

rgb(0, 64, 116)
Hex: #004074

rgb(177, 14, 38)
Hex: #b10e26

rgb(99, 8, 21)
Hex: #630815

rgb(185, 224, 255)
Hex: #b9e0ff

rgb(247, 147, 162)
Hex: #f793a2

rgb(253, 233, 236)
Hex: #fde9ec

rgb(149, 87, 215)
Hex: #9557d7

rgb(220, 199, 242)
Hex: #dcc7f2

rgb(19, 172, 69)
Hex: #13ac45

rgb(12, 104, 42)
Hex: #0c682a

rgb(109, 239, 151)
Hex: #6def97

rgb(192, 248, 210)
Hex: #c0f8d2

rgb(158, 130, 24)
Hex: #9e8218

rgb(116, 95, 18)
Hex: #745f12

rgb(233, 209, 114)
Hex:#e9d172

rgb(246, 235, 195)
Hex: #f6ebc3

WD Purple

WD Blue

WD Green

WD Red

rgb(96, 38, 158)
Hex: #60269e

rgb(206, 16, 44)
Hex: #ce102c

rgb(0, 102, 186)
Hex: #0066ba

rgb(22, 198, 79)
Hex: #16c64f

WD Gold

rgb(194, 160, 30)
Hex: #c2a01e

WD Color Marketing Label
Tool Kit

Western Digital Stage 2 / Colours and icons
Icons were redesigned from outline to fill, using the same colour palette as 
previously, however the colour scheme was widened by four additional hues 
to give depth to backgrounds and holding devices.
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WD Color Marketing Label
Tool Kit

Overview

3.5” HDD

2.5” HDD M.2 SSD

2.5” SSD

MARKETING LABELS

3.5” Surveillance HDD
WD Purple®  

20 TB

Enterprise Class SATA HDD
WD Gold®  

20 TB

3.5” PC HDD
WD Blue®  

20 TB

3.5” NAS HDD
WD Red®  

20 TB

2.5” NAS HDD
WD Red®  

256 GB

2.5” PC HDD
WD Blue®  

256 GB

SA500 SATA SSD
WD Red®  

500 GB

SA500 SATA SSD
WD Blue®  

500 GB

SA500 SATA SSD
WD Green®  

500 GB

SN700 NVMeTM SSD
WD Blue®  

250 GB
SN700 NVMeTM SSD
WD Green®  

250 GB
SN700 NVMeTM SSD
WD Red®  

250 GB

Western Digital Stage 2 / Packaging labels
Colour palette and rounded triangular shape from new Western Digital 
logotype formed a starting point for development of hard and solid state 
drives labels and creating and retouching mockups.
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Western Digital Stage 3 / Key arts
When all the packaging and colour scheme elements were ready, the next 
stage was to create key visuals, comprising new selection of lifestyle images.
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Western Digital Stage 4 / Banners
The next step was to develop basic set of banners in Skyscraper, 
MPU and Leaderboard formats. 
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Western Digital Stage 4 / Landing page, Amazon template, lookbook and LinkedIn
After banners approval client requested design of other elements of brand styleguide: lookbook to define usage 
of the new icons and colour scheme; Amazon product page template and landing page for all the products range. 
Keyarts were used for designing LinkedIn advertising.

04. Icons
█ When showing more than one color on the 

color lock ups, the space between each 
color lock up needs to scale accordingly 
based on the space available. Please  
refrain from using fixed px spacing.

08
15
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Western Digital Stage 4 / Emails
The next step was development of product range emails 
for consumer and resellers.
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Western Digital Stage 5 / Video
Final step was to create a series of videos using purchased footage.
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